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empirical grounds. According to their review, these approaches have been associated 
with a reduction in reported rates of child maltreatment, injuries to children, and 
parental stress as well as improvements in parental efficacy and parent–child interac-
tions. On the other hand, this approach requires significant financial resources and it 
is not yet clear, empirically, that these programs are meeting their goals.

Public Awareness Campaigns

Another approach to the prevention of CPA, and child maltreatment more generally, is 
that of educating the public about the problem through mass media campaigns. Such 
campaigns employ public service announcements on radio and television; in news
papers, magazines, and brochures; and on posters and billboards. The rationale behind 
this approach is that increasing knowledge and awareness about the problem of CPA will 
result in lower levels of abuse. The reduction of CPA occurs directly, when abusive par-
ents learn that their behavior is inappropriate and take action to change their behavior. 

Community awareness campaigns may also indirectly 
reduce rates of abuse as professionals and laypeople 
begin to recognize the signs and symptoms of CPA and 
begin reporting suspected abuse to authorities.

The ACT (Adults and Children Together) 
Violence Campaign is an example of a violence 
prevention media campaign. The goal of the campaign 
is to raise awareness about adult behaviors that can 
impact young children for better or worse (ACT 
Against Violence, n.d.). The media campaign includes 
public service announcements (see Figure 3.1) that are 
disseminated via television, radio, and print sources. 
The message of the campaign is to “teach carefully” 
because the things that adults say and do in front of 
children, especially verbally and physically expressing 
anger and aggression, can affect children’s future 
behavior (ACT Against Violence, n.d.).

Some research evidence indicates that public 
education campaigns are effective in potentially redu
cing CPA. Some studies demonstrate evidence, for 
example, of a link between public education and 
increased reporting associated with a multimedia 
campaign conducted in the Netherlands from 1991 to 
1992 (Hoefnagels & Baartman, 1997; Hoefnagels & 
Mudde, 2000). The campaign employed a variety of 
media and educational efforts, including a televised 
documentary, televised public service announce-
ments, a radio program, teacher training, and various 
printed materials (e.g., posters, newspaper articles). 

SOURCE: Courtesy of the American Psychological 
Association and the Advertising Council.

Figure 3.1 � Example of ACT 
Media Campaign


